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Increase Sales with Your Web Video
Helpful Tips presented by Richard Shaw, Executive Producer
What’s in your Website?

Statistic show that web video can dramatically increase sales.  In fact, search engines like Google, Bing and Yahoo will typically place websites with video before sites that do not have video.  What a great competitive advantage for a site with video!

On the web or a mobile device, video engages your prospective customers in a way that simple text and pictures can’t.  Video is more personal, and can also be distributed to places like You Tube…. Facebook…. Twitter and other social network or product sites. 
How is your company website being used for sales, and how do people find your site?  
A website can be one of your most economical yet important investments.  Today, most prospective customers go to a company’s website BEFORE making a purchase.

Websites provide them WITH information about your products or services, WITHOUT the pressure of a sales person.   If you have a website video, the prospective customer has a personal connection with your company.  That personal connection can be someone from your company.  Or it can be a professional on-camera or voice-over talent.  Take it away Michael!
Prospective customers find a company’s website through a number of ways both online and offline.  Regardless of whether you are a small, medium or large business, you should be using both online and offline marketing to get your customers to your site.  Ask us or your webmaster for help with this.
Online includes: 
Search Engines: Google, Bing & Yahoo, either free or paid; 
Social Media: Facebook, LinkedIn, Twitter etc.;  

Local Business Listing Sites & Coupon Sites: Yellow Pages.com, Yelp, Groupon etc.; 

Ads on other websites 

Offline includes: 
Referrals by Your Customers & by Your Sales Rep or Company Employees; 

Print Materials: Letterhead, Business Cards, Brochures, Fliers etc.; 
Direct Mail, Newspapers & Magazines;
Radio & TV 

Regardless of how someone gets to your website, once they’ve arrived, you want them to buy from you, not your competitors.  What you have on your site is just as important as getting people to it.  A poorly designed site with clutter, bad grammar and bad navigation reflects on your business.  
A good website can be very inexpensive and easy to setup.  You can find great templates at companies like Go Daddy, Network Solutions and others, or hire a web developer.  So what kinds of content should you have?  
Whether you star in the video yourself or hire a pro, every business website should have key elements such as…

Informative and current content: Product and Service Information;
Video (of course!);
Multiple contact methods throughout the site: Phone Number, Email & Social Media Links;    
Coupons & Announcements;
Calls to Action: Free Quotes, Giveaways; 

Capture the Users Email Address
In fact, sending emails to your new and existing customers is easy, inexpensive and very effective.  Most website host packages include email programs and the rules of the road.  Remember, you must respect User privacy.  It’s the law!

What to put in a site is another how-to video.  In the meantime, please feel free to contact Michael Jones or myself about your site and discover how we can help you increase sales with video.  
We’re here to help, we’re affordable and we want you to be successful.  Call for a free quote.  Thanks for watching!
THE END
